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Television Advertising
Television has become very paramount in the advertising field since its inception. A wide range of audiences are attracted, and as such, they can benefit from the televised content. One reason why television advertising remains a significant influence in the overall marketing and advertising market is its ability to influence the majority of purchasing decisions (Bellman et al., 2017). Television advertising is preferred since it affects the purchase decisions for viewers. In addition, local television ads are fundamental since they provide businesses for the region’s services as well as retail outlets, with different opportunities for them to reach out to all types of demographics. Again, television advertising has a significant influence in marketing since it enables brands to create awareness for their target audience. As a result, customers are likely to be convinced after they watch appealing advertisements for products and services. 
Another reason why television advertising remains a significant influence in the overall marketing and advertising market is its ability to promote creativity. Business managers, suppliers, and all sorts of business persons can be creative as well as attach some sense of personality in their businesses (Liaukonyte, Teixeira & Wilbur, 2015). After business owners learn the tastes and preferences of their customers, they are in a pole position of coming up with advertisements that will convince them to purchase the products. For that reason, this will be effective, especially for small businesses that depend on repeat customers. Moreover, television advertising allows the company to manage to pass on their messages with sound, sight, and motion and in a timely manner (Bellman et al., 2017). As a result, the advertised products and businesses can benefit from instant credibility. Television advertising ensures that it connects the audience rationally and emotionally with the products before they internalize and decide whether to buy or not. For that reason, television advertising will continue impacting personal and business lives.
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